
Sustainability in 
FAANG



Who are FAANG?

• Term coined by US TV personality & ex fund-manager – Jim Cramer

• Collectively they make up 13% of the S&P 500 – The US’ biggest index

• Market cap → $3.8 Trillion (USD)

• If they were all one country, they’d be the fourth largest by GDP!
• Just behind Japan and ahead of Germany & The UK

• The acronym had earned 691% in profits for investors between June 2013 
to August 2018.

Facebook Apple Amazon Netflix Google



How do they fare against our analysis
2018 Human Social Environm

ental
Financial Innovation Flexibility TOTAL

Facebook 2 2 2 0 2 2 10

Apple 0 0 0 0 3 2 5

Amazon 1 1 1 1 4 3 11

Netflix 0 0 0 0 2 2 4

Google 1 0 2 1 4 3 11
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What’s missing for us

• Lack of GRI-referenced reporting

• Materiality analysis
• Clear Stakeholder Engagement

• Specific SMART targets

• Data on progression

• Effort with stakeholders after bad press



Against the CDP
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Reading between the lines…

• Are the companies publishing their sustainability websites 
because they strongly hold those values

• Or is it a ploy appeasing to particular stakeholders?

• The lack of evidence suggests the latter…



Take Microsoft for example:
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Microsoft 2017

Year Resilience 
Score

2003 1

2007 4

2013 7

2017 14

• GRI-Compliant reporting

• Shows consistent development

• No scandals





SCANDALS





How did the companies respond?



How could they 
improve?

• Introduction of a GRI-compliant report

• Maintain Stakeholder Engagement

• Change reporting methodology
• I.e. Materiality Matrix

• Transparency

• SMART Targets

• Improve corporate image (less scandals)



Questions


